Sports & Entertainment Marketing Event Idea Project
Name ___________________________

Management 


Final Exam:  Sports & Entertainment Marketing 
Event Idea Project
Sports and entertainment marketers must ensure the core product they provide will produce enough revenue to make an event profitable (or offer ancillary products for customers to purchase) in order to accomplish that goal. 

You and your partner(s) will create a sporting or entertainment event.  It can either be a special event (conducted only one time in the location you choose), or it will be an event that occurs often and will have its own stadium/theater/or permanent building.  You and your partner’s task is to do the following.  Divide these.  
Details are key on this project.  As this is an event, you will be required to provide a detailed description of the product, place, price and promotion.  One word answers are not acceptable.  

While one types the report the other can develop the presentation.

1. Create a Brand and Logo (see branding exercise)
2. Create a Google Slides or PowerPoint presentation to present to the class.  

Things that must be included:

1. Think of a unique event (it can be sports or entertainment based) and brand it with a unique name.
2. Determine who your target market will be.
3. Location:  Where will it be located?  Describe the city and why you chose this location. Determine if you will rent a stadium/theater for your special event, or have one built for a permanent reoccurring event.  You will not determine the cost of this location for this presentation.  
4. Describe the marketing mix of your event (product, place, price promotion).
  Product

· Describe, in detail, the core product:  is there one? You should have at least two core products.  Example an event has several core products with different ticket options based on where you buy, when you buy, where you sit, VIP etc)
· Include a description of the event, when it will be, how many events are there, how long will it run, how often (yearly, one time etc), what are the hours of the event etc.

· Describe the location – can be anywhere you want it located at.
· Describe at least four ancillary products and explain how they will help promote and increase awareness of your unique event:  Example:  shirts, promotional items such as hats, cups, coffee mugs etc.  State fair example:  Concerts, Rides, Ag show, vendor booths, and concessions
Place 
· where/how their will purchase the tickets to get in (website, online at 3rd party vendors, partnered with local businesses like hotels, grocery stores etc…)
· Are the tickets available for download, mobile, at will call.  What must be required and why?
        
Price: 

· Describe your pricing for your event: What are the ticket prices – this is how they attend the core products. What is the main price, and do you have special pricing based on age, VIP packages, seating pricing, bundled packages?  NOTE:  If you have only one price, you will fail this section as everything has options!
· Select a celebrity to endorse your event and explain how they will help you increase sales. 

· Select the types of sponsorship you will use for your event (from the sponsorship assignment in your virtual business assignment that you completed). You need at least three types used besides the endorsement.  Explain why you chose this type of sponsorship, who the sponsor would be.
Promotion 

· Determine and explain the five forms of media that you will use to market your unique event, describing how each will help reach your target market and others.  Also explain when these promotions would begin based on the dates of your event.
Sports & Entertainment Chapter Test Project

	
	Possible
	Score

	Created a Logo, drawn or graphically, saved as a .jpg and inserted into the presentation (see branding exercised handout for details).
	15
	

	Used a clever name that will attract people in your desired target market 
	10
	

	Determine your primary target market and secondary target market
	10
	

	Determine the city your event will be held 
Describe the city with specific facts/statistics in which your event will be held (how many people live, travel there each year and what % are your target market)
	10
	

	Determine if you will rent a stadium/theater for your special event, or have one built for a permanent reoccurring event.
	5
	

	Describe, in detail, the core product (see directions)
	20
	

	Describe at least four ancillary products and explain how they will help promote and increase awareness of your unique event
	20
	

	Describe the marketing mix of your event (each P should have several details) 
Describe your pricing for your event and different tier pricing/packaging if necessary.
	20
	

	Select one or two celebrities to endorse your event
Explain why the celebrity will help you increase sales 


	10
	

	Sponsorships – 4 selected -  Explain why you choose this type of sponsorship. (review the sponsorship reading and simulation for ideas)
	20
	

	Determine 5 forms of media that you will use to market your unique event, describing how each will help reach your target market and others.
	10
	

	Presentation completed of your event
	10
	

	Total
	160
	


